
CASE STUDY



13



13



13



13

REPUTATION



13

RELEVANCE





13



13



















13



13



AWAKENING

VALUE DISCUSSION

SUPPORT

GOALS

Internally: To make the church 

look relevant and proactive in the 

eyes of the people – a position, 

which helps to further the other 

main goal of the church – telling 

the good news.

PREPARING

DIACONAL MISSIONAL



11

T O  W H O M  ?

The ultimate target audience of the 
Heräys is ordinary citizens, and 
through them, a broad increase in 
Finnish society's understanding of the 
disruption brought by artificial 
intelligence. This is how we can 
prepare for the future in a way that is 
both genuine and competitive.

A significant conversation that 
concerns everyone cannot be held 
solely in cabinet rooms, among the 
enlightened in the business world, or 
in the chambers of researchers.
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Deciders

Church

Corporations

Researchers

Government

Media
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LIVE- 
EVENT AT 
HEUREKA

GUESTS WIDER AUDIENCE

STREAM CLIPS

INTERACTIONS 
HOWSPACE

POST-
EVENTS

CONTENT-
BANK

OVERVIEW









www.herays.fi





The participants gave the event a 

rating of 9,1. 

139 respondents, of which 35% 

were people attending live and 

65% attending online.

(Scale: 1 – 10)

EVENT FEEDBACK



” Amazing and very professional 

overall experience. The best 

event of the spring!”

EVENT FEEDBACK

”I might even say that this was the best 

seminar I have ever attended to.”

” Refreshingly different take, when in the 

AI-hype everybody is trying to sell 

something.”

”A very professional stream with great 

quality, wow!”

”I was very inspired.  Rarely one can listen 

for many hours of seminar without 

thoughts going somewhere else and 

starting to multitask. But that was not 

the case here.”

”I will share my thoughts and memos of 

the event in my organization tomorrow.”



The seminars can be watched from 

the website and youtube. Many 

shorts were also made to instagram, 

TikTok and Youtube.

200 people live, 3000 people online, 

of which 1000 interacting.

REACH ( owned )



Seurakuntalainen 27.2.26  Heräys 2026 tuo tekoälyn inhimilliset kysymykset valokeilaan – keskustelijoina 

     muun muassa Max Seeck, Henna Virkkunen ja Risto Siilasmaa

Tapahtumaviesti 3.3.26   Heräys-seminaarissa kriittistä keskustelua inhimillisyyden ja tekoälyn suhteesta

Mtv3 Huomenta Suomi 5.3.26 Pelko, uteliaisuus, hämmästys - mitä tunteita tekoäly herättää?

Seurakuntalainen 10.3.26  Tutkimus: Uteliaisuutta, huolta ja hämmennystä – tekoäly jakaa suomalaisten 

     tunteet jyrkästi

REACH ( organic )



Mtv3 uutiset 10.3.26   Tekoälyryönän vaikutus lapsiin pelottaa valtaosaa suomalaisista: "Vaikutukset 

     ulottuvat suoraan arkeen ja kasvatukseen”

Vantaan Sanomat 13.3.26  VS näytti Heräys 2026 -tekoälyseminaaria Heurekasta

Kirkko ja kaupunki 16.3.26  Kommentti: Me tutkitusti tyhmenemme, jos ulkoistamme ajattelun tekoälylle

Uusijuttu 26.3.26    Luomakunnan kruunu. Tekoäly kyseenalaistaa ihmisen erityisyyden.

Radio Dei podcast 11/26  Voiko tekoäly korvata papin tai miten se muuttaa kirkon työtä?

REACH ( organic )



Business Finland     Heräys-huippuseminaari 2026

FCAI       Toista kertaa järjestettävä Heräys-huippuseminaari kokoaa merkittävät 

      yhteiskunnalliset toimijat, asiantuntijat ja kansalaiset pohtimaan tekoälyn 

      vaikutuksia ihmisyyteen, demokratiaan ja merkityksen etsintään.

Seurakunnat ympäri Suomea   Heräys-tekoälyseminaari

Vantaa      Heräys 2026 tuo tekoälyn inhimilliset kysymykset valokeilaan –  

       keskustelijoina muun muassa Max Seeck, Henna Virkkunen ja Risto 

       Siilasmaa

REACH ( other )



CHURCH CAN BE A 
PLATFORM FOR 

RELEVANT 
DISCUSSION



DO IT WITH 
PARTNERS



BEING A DOOMSDAY 
CLOCK IS NOT 

HELPING



HELPING PEOPLE TO 
PREPARE IS 

HELPING



SPIRITUAL 
LEADERSHIP IS 

ABOUT KEEPING THE 
RIGHT ISSUES ON 

THE AGENDA



ASK THE RIGHT 
QUESTIONS FOR 

HUMANITY BUT 
ENTERTAIN LIKE A 

COMMERCIAL EVENT



RELEVANT 
PROACTIVITY MEANS 

FLYING WHILE 
BUILDING THE 

PLANE



CHAT: WHAT WOULD 
BE THE MOST 

RELEVANT SOCIETAL 
TOPICS FOR THE 

SEMINAR NOW?



CHAT: WHAT WOULD 
NEED TO BE DONE 

FOR THIS TO HAPPEN 
IN YOUR COUNTRY?





THANK
YOU
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